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Disclaimer 
The content of this deliverable reflects only the author’s view. The European Commission is not 
responsible for any use that may be made of the information it contains. 
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Executive Summary 
Visual identity manuals are important to ensure brand consistency, recognition and visibility of 
projects under the EU’s Horizon 2020 programme. This deliverable provides detailed guidelines 
and descriptions of the visual identity and tips on how to use the graphic elements created for 
BL2F (logo, official colours, fonts, templates…). This deliverable also describes the purpose and 
design of the project website and social media accounts (Twitter and LinkedIn); tools that will 
be indispensable for project communication and dissemination. 

In parallel to this document; and to ensure a coherent and common message about the project, 
LGI will produce a short handbook giving communication and dissemination guidelines and 
recommendations (D7.1 - Dissemination & Communication Plan) which can be used then by 
partners when promoting BL2F.  

Keywords 
Communication, visual identity, branding, logo, fonts, colours, template, social media, Twitter, 
LinkedIn, public engagement, Black Liquor, fuel, aviation, shipping, 
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1 Introduction 

1.1 Project Objectives 

BL2F is 3-year Horizon 2020 project that will produce drop-in biofuels for aviation and shipping, 
a side stream of the chemical pulping industry. By using cost-effective and low-emission 
processes, BL2F will help provide solutions to the demand for more environmentally friendly 
fuels for aviation and shipping. 

2 BL2F Visual Identity 

One of the first actions to start building the BL2F brand was the design of the overall project’s 
visual identity, which includes an official logo, a colour palette, a typefaces and a number of 
templates adapted to each type of support material. All of the logos and templates presented 
below are available on the page “Templates, logos, pictures” on the partner area: 
https://wiki.eduuni.fi/display/tuniBL2F/Templates%2C+logos%2C+pictures 

2.1 The BL2F Logo 

The BL2F logo was created in order to represent the projects main objective: Transforming 
Black Liquor to Biofuel. Different logo versions were created and presented to the partners at 
the project kick-off, voted upon and then refined in order to establish the final version. 

In order to make a clear and appealing logo the topic of biofuels was researched which 
informed the colour scheme and the droplet icon. The drop represents the oil drop of the 
biofuel end-product so it is easily interpreted by a more general audience.  

There are 3 main colours used in the BL2F logo: green, yellow and dark green. Each colour 
represents a part of the process of transforming Black Liquor into biofuel which will be further 
explained in section 1.3. One of the project’s aims is to produce an alternative to fossil fuels 
that does not emit as much GHG, often called a green fuel so green is the primary colour for 
the project materials. 

The tagline “Transforming Black Liquor to Biofuel” was added so that the project’s goals are 
quickly identified from the logo itself. For certain applications a version without the tagline was 
created to more easily fit (Figure 6). 

Figure 1: The BL2F logo 

https://wiki.eduuni.fi/display/tuniBL2F/Templates%2C+logos%2C+pictures
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 Logo Rules 

• The logo must be used in PNG, i.e with a transparent background or EPS if it is to be
placed on printed materials.

• Keep the logo proportionate to other logos present in the material

• Keep a space between logo and other items/colours according to the boundary box.
This is built into the files so do not  crop the logo or put anything in the boundary box

Figure 2: On the left is the proper positioning of the logo, on the right is incorrect 
positioning. 

• Do not warp the logo or icons

Figure 3: Stretched logo 

• Do not alter the colours of the logo

 Logo Versions 

In order to accommodate different materials different versions of the logo have been created: 
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Figure 4: Greyscale logo 

Figure 5: Logo for a dark background 

Figure 6: Logo without tagline 

2.2 Colour Palette 

As mentioned in section 2.1, the colour scheme was chosen as it represents the stages of 
transforming Black Liquor into Biofuel: 

• Green: Black Liquor is a side-stream of the chemical pulping industry and pulp originally
comes from trees. This also represents the idea of green energy which is one of the
goals of the project.

• Yellow: fuels and biofuels can be yellow in colour and yellow is an energetic colour,
giving a visually pleasing lightness and energy to the visual identity.

• Dark green: the dark green dots are clustered together at the centre of the drop,
representing the dense black liquor that is the starting product of the biofuel.
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Figure 7: BL2F colour palette 

2.3 Fonts 

The BL2F logo uses 2 fonts: 

Figure 8: BL2F typefonts 

 Using the Fonts 

2.3.1.1 Documents and printed materials 

For Microsoft Office documents and materials (Word, Powerpoint, etc) use Gadugi for all text: 

• Gadugi in bold for headers and titles:

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Abcdefghijklmnopqrstuvwxyz

123456789?,.:/+-@
• Gadugi for body text:

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Abcdefghijklmnopqrstuvwxyz

123456789?,.:/+-@

RGB 220, 221, 0 

HEX: #dddd00 

RGB 19, 76, 36 

HEX: #134c24 

RGB 49, 172, 104 

HEX: #31ac68 

Futura PT Bold 

Gadugi 
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2.3.1.2 Website 

Gadugi and Futura PT are not available as Google Fonts which is integrated into the website 
theme. The website uses Montserrat, Open Sans and Source Sans Pro.   

2.4 Templates 

All of the templates are available on the page “Templates, logos, pictures” on the internally 
shared confluence: https://wiki.eduuni.fi/display/tuniBL2F/Templates%2C+logos%2C+pictures 

 Deliverable Template 

A template was created for project deliverables in M2 and cannot be altered in structure or 
style, but the content will depend on each deliverable.  

Figure 9: Deliverable template 

https://wiki.eduuni.fi/display/tuniBL2F/Templates%2C+logos%2C+pictures
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1 First level heading Gadugi, 18 pt., bold, 

Colour: #134c24, rgb: 19,76,36

1.1 Second level heading Gadugi, 16 pt., bold, 

Colour: #404040, rgb: 64, 64, 64

1.1.1 Third level heading Gadugi,14 pt., bold, 

Colour: #404040, rgb: 64, 64, 64

1.1.1.1 Fourth level heading Gadugi, 12 pt., bold, 

Colour: #404040,  rgb: 64, 64, 64) 

Body text Gadugi, 11 pt. 

Bullet List • Bullet 1

Number List 1. Number 1

Table 1: Font, text sizes and colours of the deliverable template 

Figure 10: Example of a figure 

2. (To add hyperlink: Click on References tab and add caption – then choose Figure)

Heading 1 Heading 2 

Table 2: Example of a table 

(To add a hyperlink: Click on References tab and add caption – then choose table) 
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 PowerPoint presentation template 

A PowerPoint slide deck was created to represent the project internally and externally 
(conferences, workshops, meetings with stakeholders...). 

2.5 EU Funding and Acknowledgement 

According to the European Commission Horizon 2020 rules, all materials, including scientific 
papers and publications produced by the project, must contain the mandatory EU emblem with 
the following funding acknowledgement and required disclaimer with the sentences below 
(article 29). Moreover, it is important to note that “when displayed together with another logo, 
the EU emblem must have appropriate prominence” (article 38):  

Figure 12: EU flag and funding acknowledgement 

In material that disseminate the project’s results (publications), the acknowledgement must 
also include a disclaimer excluding the European Commission’s responsibility (article 29.5). 

Figure 11: BL2F PowerPoint Slides 



BL2F - Black Liquor to Fuel by Efficient Hydrothermal Application integrated to Pulp Mill          Page 15 

D7.2 Visual Identity, Project Website and Social Media 

This project has received funding from the European H2020 Research and Innovation programme under 
the Grant Agreement n°884111. The content of this document reflects only the author’s view. The 
European Commission is not responsible for any use that may be made of the information it contains. 

Figure 13: EU disclaimer 

2.6 Partner Logos 

To facilitate the use of partners’ logos and avoid incorrect practices when using multiple logos, 
a banner was designed to be used in relevant documentation (paper or electronic), and 
promotional materials produced by the project. It is available for download in Templates, logos, 
pictures on Eduuni:  

Figure 14: Partner logo banner 

3 The Project Website 

The BL2F public website (task 7.1) was officially launched in June 2020: www.bl2f.eu 

As the main information entry point and delivery channel for results and progress achieved in 
BL2F, the public website will disseminate the key messages to the target audiences, inform on 
events, publications or activities of interest for the BL2F community (project’s deliverables, 
reports…), and foster participation and engagement among the consortium members. In 
addition, any stakeholder can access it to gain information or to contact relevant partners. 
Lastly, the public website will promote the European and international visibility of BL2F. 

To make useful and relevant information available to the website’s visitors, it was decided that 
the website should address the needs and the questions that would most likely interest external 
stakeholders such as:  

• what the project is about

• what the project is delivering, and why

• who the project partners are

• what the latest news and events of the project are
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• where to find more information on the topic or related topics

For BL2F, the public website will contribute to achieving the objectives in terms of public 
communication:  

• widely promote and ensure the visibility of the BL2F project through tailored
communication tools, channels and an overall strategy

• inform and educate key decision-makers, NGOs, initiatives and the general public about
the benefits of IHTL based biofuels as a sustainable alternative for the aviation and
shipping sectors in the context of climate change and needs for global reduction of
carbon emissions

• disseminate the knowledge and results achieved in BL2F to the project’s stakeholders

• foster collaboration between researchers, industrials and policymakers who work in the
biofuel technologies, transport and energy sectors

Browser compatibility: the website is compatible with the common web browsers on all 
common operating systems. These include various versions of Internet Explorer, Firefox, Safari, 
Opera and Chrome. The layout of the website is also responsive: it adjusts the design display 
based on the screen size of the device it is viewed on, regardless of whether it is viewed on a 
desktop, tablet or mobile phone.  

3.1 Homepage 

All of the important information about the project can be directly found from the homepage 
under the header and/or the different sections. Therefore, visitors have direct access to general 
information on:  

• key definitions such as what is black liquor and biofuels

• the activities carried out

• the latest news and upcoming events

• all published reports, newsletters, and promotional materials produced in the project
(flyers, press releases, videos…)

• the expected impacts and objectives

• the related projects and networks

• the link to the partner area

In the footer (all pages and not only on the homepage), users can find the EU funding emblem 
and acknowledgement, name of the coordinator, project’s email, and the project Twitter feed. 
In the header, partners can access to the restricted internal platform (to share documents and 
work in a collaborative way). 
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Figure 15: The BL2F.eu homepage 
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3.2 About 

This page informs the visitors about the project in more depth: 
• A description of the project

• Project goals

• The impacts of the project

Figure 16: About The Project 
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3.3 The Partners 

This area provides a description of the project partners, supporting organisations and advisory 
board members and has links to their own websites. This page is long, so it is presented in two 
columns below. 

Figure 17: The Partners page 
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3.5 Black Liquor and Biofuels 

These subpages are targeted to the general public to raise awareness about biofuels and Black 
Liquor.  

 What are biofuels? 

This page serves as a short introduction to biofuels to a more general audience. 

Figure 19: What Are Biofuels? page 
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 What is Black Liquor? 

This page gives an overview of the process of transforming Black Liquor to fuel. 

Figure 20: What is Black Liquor? page 
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3.6 News and Updates 

This page will provide updates on the news about the latest project activities and results, public 
deliverables, meetings, and events carried out in the project. 

Figure 21: News & Events page 

3.7 Events 

The Events calendar will show events related to the project and will become especially useful 
for the workshops and summer schools planned later in the project.  
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Figure 22: The Events calendar 

 

3.8 Partner Area 

Accessible from the header, the ‘Partner area’ is dedicated to the BL2F partners. This platform 
allows them to share documents and work in a collaborative way. It provides an online 
repository for information about the management of the project, contacts, results from the 
meetings, as well as internal work documents related to the different WPs, that are required to 
be shared. 

 

Figure 23: The Partner area on Eduuni.fi 
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4 Social Media 

Social Media provides a tool that can be used to interact with stakeholders and keep them up 
to date with project news. How the social media accounts will be used will be detailed in the 
Dissemination and Communication Plan D7.1. 

4.1 Twitter 

A BL2F Twitter account was created on time for the kick-off meeting of the project, in April 
2020 (Task 7.1): @BL2F_EU. Twitter is used as one of the main channels to build the project’s 
community online and disseminate the project results. The three main objectives set for Twitter 
are to: 

1. Build a community online in the field of biofuel technologies

2. Inform the community of key events and ways to interact with the project

3. Disseminate key results and latest activities of the project

Figure 24: The BL2F_EU Twitter page 

4.2 LinkedIn 

LinkedIn is a professional social networking site. A good presence on LinkedIn can boost the 
reputation of the project as well as serving as a promotional tool. The BL2F LinkedIn account 
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was created on time for the kick-off meeting of the project, in April 2020 (Task 7.1): @BL2F_EU 
The three main objectives set for LinkedIn are to: 

1. Interact with related initiatives, industrial partners and stakeholders

2. Inform the community of key events and ways to interact with the project

3. Disseminate key results and latest activities of the project

Figure 25: The BL2F_EU LinkedIn page 

5 Conclusion 

The BL2F visual identity (logo, templates…) have been prepared during the first semester of the 
project, according to specific needs of the project’s partners and key events scheduled (kick-
off meeting, project meetings, conferences…). Partners are strongly encouraged to have a look 
at this deliverable when preparing any communication and dissemination material to promote 
BL2F and its results, and/or present the project at conferences, events, workshops, meetings 
with stakeholders… The main guidelines of this document will also be included in a short 
handbook produced by LGI. 

The BL2F website has been prepared during the first stage of the project, and was launched in 
M3 (June 2020), according to specific needs and aims to maximise the impact of the project. 
Coupled with Twitter and LinkedIn, it aims to boost the awareness on the results and milestones 
to be accomplished during the project, to disseminate the key messages to the target 
audiences, to inform on events, publications or activities of interest for the BL2F community 
(project’s deliverables, reports…), and to foster participation and engagement among the 
consortium members. The BL2F website and the project’s Twitter and LinkedIn accounts will be 
regularly updated and tracked, remaining flexible tools to build a project’s community online 
and to give the largest possible visibility to the project. The strategy for social media and the 
general dissemination and communication plan will be detailed in D7.1: Dissemination and 
Communication Plan. 
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